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Cinema Science a€“ Popcorn, a natural ad blocker?
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Science says eating popcor n at the movies makes usimmune to advertisements.

Researches at Cologne University, Germany, have discovered that snacking whilst at the cinema significantly
disrupts the effectiveness of pre-movie advertising. Their findings show that whenever our brains are introduced
to a new brand name we will subconsciously simulate its pronunciation. This then hel ps the message become
engrained in our minds, which in turn benefits advertisers.

Eating popcorn whilst pre-movie adverts are showing interrupts the subconscious act of brand pronunciation and
therefore reduces the adverts effectiveness.

In order to prove this theory was correct, the researchers took 96 people of mixed gender and race to the movies.
Half the participants were given popcorn and the other half a sugar cube. The sugar cube dissolved quickly
leaving the mouth free to move during the commercials. The popcorn however, lasted the duration of the
commercials plus more.

A week following the experiment, the participants were presented with images of a series of products, of which
only half had been advertised within the session. They were then asked to indicate the products, which interested
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them.

The participants who had received only the sugar cube showed positive physiological responses towards the
advertised products. Due to their mouths being free to simulate the pronunciation of the advertised brands, the
sugar cube participants had a subconscious familiarity with the product names. The participants who had received
popcorn showed no such advertising effect.

In conclusion, the activity of eating popcorn disturbed the inner speech, which enables brandsto remain
subconsciously familiar within the brain. This therefore reduces the effects of visual advertisement.

Sources: University of Cologne: Popcorn in the Cinema.
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